
a number of municipalities and devoted attention 
to improving the quality of supply, metering and 
billing systems. 

Eskom Enterprises was formed in 1999 
to focus on Eskom’s non-regulated business 
activities in South Africa, and became involved 
in the energy and related services business 
internationally. Eskom Enterprises now focuses 
mainly on the build programme and lifecycle 
support for the brand’s various divisions.

THE PRODUCT
In 1831,  Michael Faraday discovered that magnets 
and moving wire had strange effects on each other 
when they moved close together. He found in fact, 
that the mechanical energy used to move a magnet 
inside a coil of wire could be changed into electrical 
energy which flowed through the wire.

It was this simple discovery that led to modern 
power stations. In large power stations, huge 
magnets are turned inside vast coils of insulated 
metal wire. It is here that the primary sources of 
energy are used. There are a number of ways of 
utilising primary sources of energy to “drive” a 
generator. In South Africa, coal is primarily used 
to generate the electricity the country needs. 

Because there is no realistic way to store large 
quantities of electricity required for distribution 
to the user, the amount being fed into the grid 
must always match what consumers need. This 
varies not just from day to day, but from minute 
to minute. 

For education on the dynamics of electricity 
generation, Eskom’s Generation division has 
four visitors centres - Lethabo in Vereeniging 
(coal-fired); Koeberg near Cape Town (nuclear); 
Palmiet near Grabouw; and Drakensberg near 
Bergville (pumped storage). Visitor centres 

include interactive models 
demonstrating how 
electricity is generated as 
well as informative displays 
and presentations tailored to 
suit visitors’ needs.

RECENT 
DEVELOPMENTS
“Together building the power 
base of sustainable growth 
and development” is Eskom’s 
vision, which was developed 
to align the company with its 
new build programme that 
will see Eskom double its 
capacity to about 80 000MW 
by 2026. 

THE MARKET
South African electricity public utility Eskom 
was established in 1923 as the Electricity Supply 
Commission (ESCOM) by the government of South 
Africa in terms of the Electricity Act (1922). At that 
time the facility was also known by its Afrikaans 
name, Elektrisiteitsvoorsieningskommissie 
(EVKOM). After restructuring, the two acronyms 
were combined in 1987 and the company became 
known as Eskom.

Eskom is one of the top ten utilities in the world 
by generating capacity (44 193MW nominal).

The utility generates, transmits and distrib-
utes electricity to industrial, mining, commercial, 
agricultural and residential customers, as well as 
to redistributors such as municipalities. Eskom 
buys electricity from - and sells electricity to - 
the countries of the South African Development 
Community (SADC). However, future  involve-
ment in markets outside South Africa is limited to 
those projects that have a direct impact on ensur-
ing the security of supply for South Africa.

Some 95 percent of the electricity used in 
South Africa and 45 percent of electricity used 
in Africa is generated by Eskom, which plays a 
major role in accelerating growth in the South 
African economy by providing a reliable supply 
of electricity to satisfy the needs of the country. 

The contribution that Eskom has made to 
South Africa and the rest of the continent over the 
past 86 years has been enormous and its role into 
the future continues to be critical to the success 
of the country. The brand is cognisant of the 
role it plays as a state-owned enterprise to set a 
foundation for the growth and development of the 
economy.

ACHIEVEMENTS
Some of the company’s 
highlights in the year ending 
March 2009 include 112,965 
electrification connections that 
were made during the year, 
exceeding its set target by  
5,470. Since the inception of 
the electrification programme 
in 1991, a total of 3,638 188 
homes have been electrified.

Eskom also achieved 
an 85/100 rating and 
attained Level Two B-BBEE 
contributor status, meaning 
that any entity conducting 
business with Eskom can 
claim 125 percent on its 
B-BBEE procurement spend.

The brand is committed to social investment 
and development. In the 2007/2008 financial 
year, Eskom spent 823 million rand on training 
and educating employees.

Eskom’s new build highlights in 2008/9 
include:
•	 Camden	 power	 station	 is	 fully	 operational	

(eight units)
•	 Two	 units	 of	 Grootvlei	 power	 station	 have	

been synchronised to the grid
•	 One	 unit	 of	 Komati	 power	 station	 is	 now	

synchronised to the grid
•	 Two	more	open-cycle	gas	 turbine	units	have	

been commissioned at Gourikwa power 
station and five at Ankerlig

HISTORY
On 6 March 1923, the Government Gazette 
announced the establishment of the Electricity 
Supply Commission (Escom), effective as of 1 
March 1923.

In accordance with conditions first stipulated 
in the Power Act of 1910 and included in the 
Electricity Act of 1922, all assets of the Victoria 
Falls Power Company were expropriated and 
taken over by Escom in 1948. In 1977, Megawatt 
Park in Sandton became Eskom’s head office. 

Restructured to meet the electricity demands 
of a changing South Africa, the Electricity Supply 
Commission (Escom) was renamed Eskom in 
1987. To continue to stay ahead of the curve, the 
Eskom Convention Centre - a comprehensive 
training facility - was built in Midrand in 1985.

In 1994, a national regulator replaced Africa’s 
electricity control board. It was empowered 
to ensure the orderly, effective generation and 
distribution of electricity throughout the country. 
Eskom took over the distribution responsibility in 
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To ensure a security of supply for 
the future, additional power stations and 
major power lines are being built to meet 
rising electricity demands in the country. 
Since the programme began in 2005, 
additional capacity of 4,454MW has 
been commissioned. 

Over the next five years, Eskom 
will be spending some 385 billion rand 
on new electricity infrastructure, a 
significant increase from the 150 billion 
rand previously scheduled for the five 
years to 2012. While this is a medium 
to long-term solution to the current 
power shortage, it will ensure that power 
demands will be adequately met in the 
future. 

South Africa plans to build 
40,000MW of new generation capacity 
by 2025, of which 12,476 are already 
under construction. A further 6,134MW 
will come on-stream within the next five 
years, including the completion of the 
two remaining old coal-fired stations 
being returned to service; the upgrade of 
Arnot power station; the first three units 
of Medupi; and the first unit of Kusile. 

Some 1 962km of high-voltage transmission 
lines have been built in the past four years, as 
well as numerous new transmission substations 
and transmission network upgrade projects. The 
construction of the 765kV ultra high-voltage line to 
the Cape is progressing well, with 430km already 
strung. The Apollo substation refurbishment 
was completed in May 2008. This increases the 
availability of the Cahora Bassa/Apollo high-
voltage direct current interconnection. 

PROMOTION
Eskom’s marketing campaigns comprise both above 
and below-the-line communication, targeting all 
areas from large industrial customers to individual 
households. 

Marketing includes engagement with national 
and international media, media partnerships, 
community activation, stakeholder engagement 
and partnering with key organisations to maximise 
impact and reach. 

Against the current global environmental 
backdrop and the need to reduce electricity 

consumption nationally while Eskom builds new 
power stations, communication is focused on 
educating consumers on energy efficiency.

Eskom sponsors programmes such as the eta 
Awards and the Eskom Expo for Young Scientists 
competition to further encourage innovative 
thinking and reward companies and individuals 
for their efforts in designing and/or implementing 
energy efficient solutions. 

Public safety also forms a vital part of Eskom’s 
communications, with above and below the line 
campaigns consistently educating South Africans 
about the safe use of electricity and the dangers of 
illegal and unsafe use of electricity. 

Eskom also delivers on its corporate social 
investment through the Eskom Development 
Foundation, a section 21 Company. The 
Foundation’s objectives are to support economic 
and social projects through grants and donations, 
targeting communities where Eskom implements 
its “new build” programme and the communities in 
which it operates, and in broad terms, supporting 
the theme of energy.

THINGS YOU DIDN’T KNOW ABOUT 
ESKOM

 Eskom’s next generation of power stations 
will use water far more efficiently

  The two new coal-fired power stations 
will employ clean coal technologies

 It takes up to eight years to build a coal-
fired power station

 Ash from several power stations is used 
in the production of cement

 Baseload power stations, largely coal-
fired and nuclear, are designed to operate 
continuously - 24 hours a day - until 
the units come off-line for scheduled 
maintenance

 Eskom’s Klipheuwel wind farm is the 
first wind farm in sub-Saharan Africa

 Koeberg is the only nuclear power station 
in Africa

 Eskom has 381,700km of power lines 
across South Africa

BRAND VALUES
Eskom is fi rst and foremost an African company, 
with its brand personality defi ned through its 
values:
•	 African,	and	proudly	so
•	 World-class,	globally	competitive	leaders	
•	 Ready	 to	 embrace	 partnerships	 and	 strong	

alliances
•	 Agile,	 quick	 to	 identify	 and	 explore	

opportunities
•	 Driven	by	ingenuity	with	integrity.
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A new source of energy in this community
Let’s introduce you to the people  
of AmaBlom who are start-up 
agri-entrepreneurs receiving 
big company benefits from  
Timbali Technology Incubator in 
Nelspruit, Mpumalanga. 

Timbali uses a cluster-model to 
increase economy of scale to grow 
export quality flowers that will 
enable these women and men to run  
independent, competitive businesses. 
Already AmaBlom produces over 
5,5 million flowersa year which 
are sold all over the world. 
All thanks to the abundant 
energy of these budding 
young entrepreneurs. We  
at Eskom are especially 
proud to have supplied 
the power and energy 
saving technologies to 
make their hopes and dreams 
come to life. To see how the 
people of AmaBlom made this ad,  
go to www.eskom.co/amablom.
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